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Dungarvan Shopping Centre
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Dungarvan Shopping centre is located in the
centre of Dungarvan Town

Accessed via the town centre and main
Waterford — Cork Road N25

Situated at the centre of a larger mixed use
town centre scheme

Prime retail location in the town

Dominant shopping centre in the catchment

Frequent repeat customers



Key Facts

@ No 1. Shopping centre in the South East

@ 77,000 weekly footfall

@ 606 car parking spaces
@ C. 10,800 sq m of retail accommodation

®
Lloydspharmacy

Healthcare for life
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Catchment & Demographics

Core catchment population 27,745 people
(Census 2011)
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L s @ 49% of population within top tier social class (ABC1)
@ Catchment population increase of 8.49% between 2006-2011
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ey, 10,219 households within catchment
. Primary Catchment |:| 30 minute drive-time @

Census Population % Increase since previous Census Population Percentage Change 1986 - 2011

10%

Primary catchment zone for the high frequency grocery
consumer capped to the north by Clonmel, the west by
Youghal and the east by Tramore

2002 Census 23,431 5.96% 8%

6%
2006 Census 25,574 9.15% 4%

2%

% [ . __I .
2011 Census 27,745 8.49% Zj -

o 1986 1991 1996 2002 2006 2011
B Area Ireland
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Catchment & Demographics

Consumer Sentiment

Monthly consumer
sentiment index rising to
101.3 in October 2015
in line with 2006 figures

Consumer sentiment
improving as fear of
unemployment dissipates

Increased level of

: e Consumer confidence has
disposable income returned to levels similar to
nationally influencing early 2006
consumer spending
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R Consumer Sentiment Index

3 months moving average
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Contacts

Hambleden House,

19/26 Pembroke

~ Streef


mailto:jquinlan@bannon.ie
mailto:cdunne@bannon.ie



