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IN RETAIL SALES

ANNUAL GROWTH
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VALUE AND VOLUME OF RETAIL SALES
CHANGE

YEAR-ON YEAR %
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RETAI
PARK

Value of retail sales increased by 5% in 2015
compared with 2014 while the volume of retail
sales increased by 8.3% year-on-year.

Sharp increase in the Retail Park Sales sector as
vacancy rates in Prime Retail Parks decreasing.

Trend likely to continue given recent resurge in
residential construction.

Increase in residential construction c. 15% in
2015 (house completions) or 5% in 2015 (house
commencements) compared to 2014.

Retail market improving as more people carrying
out home improvements, with hardware, paints
and glass now the strongest performing retail
category (registering a 19.6% year-on-year
increase in sales volumes, while sales values

are up 17.6% in the year to May 2016).



RETAIL SALES INDEX SECTORS CURRENTLY
SHOWING STRONG

ANNUAL INCREASES
(in the year to May 2016) include;

190
Hardware,
Paints & Glass
170 ya Value M7.6% /
= All Retail Businesses Volume M9.6%
= All Retail Businesses
150 (excl. Motor Trades)

Food

Textile, Clothing .
N /\ & Footwear ‘ Furniture &

\/ Lighting
N\ = Furniture & Lighting Value #8.6% /
0 / e Volume #14.4%
\ / Paint & Glass
’_\ // —== Electrical Goods
90 == Books, Newspapers
& Stationery Household
Equipment
70
Value #9.1% /
Volume #11%
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CONSUMER SENTIMENT
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Tel: 01 6477900

www.bannon.ie

Hambleden House,

19/2§ Pembroke Street Lower, +353 (1) 6477900 +353 (1) 6477900
Dublin 2 jquinlan@bannon.ie sfawcett@bannon.ie
PSRA: 001830-002130 PSRA: 001830-006898

These particulars are issued by the agents on the understanding that any negotiations relating to the property are conducted through
them. While every care is taken in preparing them, the agents, for themselves and for the vendor/lessor whose agents they are, give
notice that — (a) The particulars are set out as a general outline for guiding potential purchasers/ tenants and do not constitute any part
of an offer or contract. (b) Any representation including descriptions, dimensions, references to condition, permissions or licences for
uses or occupation, access and any other details are given in good faith and are believed to be correct, but any intending purchaser or
tenant should not rely on them as statements or representations of fact but must satisfy themselves (at their own expense) as to their
correctness. (c) Neither the agents nor any of its employees have any authority to make or give any representations or warranty in relation
to the property All maps are produced by permission of the Ordnance Survey Ireland Licence No. AU0O047010 © Government of Ireland.
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