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IRELAND'S
BIGGEST SCHEME

WITH EVEN BIGGER

Blanchardstown Centre Leasing Presentation



INVESTMENT

€17/m 55,000

placemaking sq ft of retail
investment space added

Upgraded
Facilities

WHAT/S BEEN, .

o

As part of a €17 million placemaking investment we've
lifted the Blanchardstown customer experience to a
whole new level. We've also re-set the tenant mix to
cater for our growing, affluent outer catchment.

Improved New Lifts, Escalato
- 55,000 sq ft of - Enhanced lighting Interiors and Bridge-links
retail space added - Better accessibility
- Improved interiors - New lifts, escalators
- New entrances and bridge-links
- Upgraded facilities - Complete re-branding
With over 16.5 million annual shoppers already taking
a fresh look at Blanchardstown, forward-thinking
brands are doing the same. New B ced
Tenants Accessibility
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Ireland’s leading mixed use d

An award-winning shopping
by three expansive retail parks

A diverse brand mix spanning
favourites to premium internati
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Major
neighbouring
occupiers:

Westend Retail Park
188-bed Crowne Plaza
-ingal County Council
_iberty Insurance
eBay

Ben Dunne Gym




F&B Hub

draiocht Leisure Plex
Proposed Dining
Extension

Retail Park 2

Shopping
Centre

Retail Park 1

Spanning over 85 acres, Blanchardstown is

the largest town centre shopping environment in
the country beyond Dublin City Centre.
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A retail destination with unrivalled
pulling-power.

Dublin is a North/South city with defined
catchments either side of the River Liffey.

Blanchardstown is ideally placed on the M50
ring-road and the N3 motorway and home
to the city’s third-largest urban area with
Ireland’s fastest-growing population.

Easily accessible from the North, South and

City Centre. It's home to multiple multi-national
HQ's and popular family attractions.
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HOWTH

DUBLIN’S LARGEST
RETAIL DESTINATION
DATE SQFT
Blanchardstown 1996 1,710,107
Dundrum 2007 1,506,060
Liffey Valley 1998 765,677
The Square 1990 577,500
Swords Pavilions 2001 490,000
Jervis Centre 1996 387,500
St. Stephen’s Green 1988 320,000
llac Centre 1981 290,625
Total 6,047,469

miles
From Dublin City Centre

15 =

Drive from Dublin Airport

20=

Bus routes to the City Centre
and surrounding areas




CATCHMENT

LET'S TALK

At the heart of the city’s fastest growing district.

%

N _

|

o TALLAGHT

Blanchardstown Centre Lee
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SECONDARY

TERTIARY

Since the 1990’s the area has expanded dramatically
attracting a new generation of young professional
homemakers. The expansion continues, with further
residential development under way.

587,000

Resident population in
the core catchment area

+16%

Increase in primary catchment
area population due by 2031
(vs 10% national average)

16.5m

Annual footfall

32%

Share within the catchment
(Strongest of any purpose built
retail destination in Ireland)

€711Tm

Spend potential
(Compares with some of
the UK'’s best performing centres)

34%

Of catchment are high
spending 25-44 year olds

39%

Shoppers within the 3 most
affluent Acorn groups

“Affluent local catchment
provides significant
scope for aspirationadl
premium led retailers”

Market Opinion (CACI)
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OUR SHOPPERS

SPEND

Blanchardstown customers make more frequent visits,
stay longer and spend more than in other locations.
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61%

Female shoppers

39%

Male shoppers

Family

31%

Post family

23%

Pre-family
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Livre—

We're home to the widest range of brands in Dublin,
from value-led to premium; local to international.

PRIMARK M&S DUNNES /\R\
RIVER ISLAND Bershka BT” MANGO
LIFE
DIESEL @ schuh SOl PQP UP?
074 L)
=’ Smr;:z;sﬁ(bmaa G Y M @
7%/’/, HOLLISTER uperary. COFFEE We know how to make an
impact on today’s shoppers
///_ . ® with diverse, new-to-market
D1 PANDORA snnigdle, concepts.
Check out these brands
we've worked with...
Harvey
FIMAX Norman dfs

mamas
halfords Currys ())PCWorld &papas




OUR RETAILERS
LEISURE & RESTAURANTS

MORE TH

The entertainment draw includes a
leisure-plex, refurbished 9-screen
cinemaq, I-sense theatre, arts centre,
gym and two libraries.

All this in addition to bowling, Quasar
and a Zoo Playland play area.
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PROPOSED DINING EXTENSION

OUR EXPANSION OF
BLANCHARDSTOWN
ISN'T OVER

We have full planning permission
secured for a significant extension of
the Blue Mall, providing c. 37,500 sq ft
of new dining opportunities.

, 200 @

sq ft Dining Extension New food & Floors
beverage units

The extension is situated by the
Odeon Cineplex and includes outdoor
dining terraces for al fresco dining,
strengthening our well-established
restaurant quarter.

Q)

@, o~
Nardoss. (FRIDAYS) wagamama
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‘ MIL&NO ’

PERi-PERi CHICKEN
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BE PART OF <7~

Join us as we complete our journey Detone

ASSET MANAGERS LEASING ENQUIRIES

Colliers

FALCON AM Y4 bannon

REAL ESTATE

Eoin Feeney Barry Ronan Darren Peavoy Jennifer Mulholland

T: +353 (0) 1 696 5060 T: +353 (0) 87 2245 485 T: +353 (0) 87 235 0787 T: +353 (0) 1 647 7918 T +353 (0) 1647 7900
E: info@falconam.ie E: eoin.feeney@colliers.com E: barry.ronan@colliers.com E: dpeavoy@bannon.ie E: jmulholland@bannon.ie

PSRA: 001223 PSRA: 001223 PSRA: 002141 PSRA: 007723
www.falconam.ie

Disclaimer

Despite the constant care and attention we spend on this Presentation, it is possible that the information in the presentation is incomplete or incorrect. The information in this Presentation is updated regularly and may change at any time with

immediate effect and without prior notice. Any copyright protected works or other information in this Presentation may not be disclosed or reproduced without the permission of Falcon AM. We do not guarantee that the information in this presentation o

is up-to-date or suitable for the purpose for which you have consulted this information. All information, products and services are offered in a current state and without any warranty or guarantee regarding their accuracy, suitability or fitness for any b I h d -t -t

particular purpose or otherwise. We exclude any liability for any direct or indirect damage of any kind arising from or in any way connected to the use of this Presentation, or the temporary unavailability of the website. The content of any third-party sites WWW. q n C q r S OW n Ce n re ° I e
is not within Falcon'’s control. Falcon cannot and will not take responsibility for the information or content thereon. Equally, Falcon cannot and will not take responsibility for the collection or use of personal data from any third-party site. The information

contained in this Presentation is not legally binding.2022 © Falcon AM.



MAIN SHOPPING CENTRE

LEVEL
ONE

Green
Entrance

N4

Existing unit

] Anchor stores

Available to let
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Plans for illustration purposes
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MAIN SHOPPING CENTRE

LEVEL
TWO

Home Collection

EZ Living
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